
Topologies and Categories of 
women entrepreneur 
 

There exists a variety of typologies and categories delineating women entrepreneurs, predicated on 

factors like motivation, business model, and scale. Among the most prevalent typologies and 

categories are: 

Motivational Typology: Women entrepreneurs are categorized by their impetus for embarking on 

entrepreneurial ventures, encompassing necessity-driven, opportunity-driven, and innovation-driven 

entrepreneurship. 

Business Type Typology: Women entrepreneurs are classified according to the nature of their 

enterprises, spanning micro-enterprises, small and medium-sized enterprises (SMEs), and large 

corporations. 

Size Typology: Women entrepreneurs are sorted based on the scale of their operations, delineating 

between sole proprietorships, partnerships, and corporations. 

Industry Typology: Women entrepreneurs are grouped according to the sectors they engage in, 

spanning agriculture, manufacturing, retail, technology, and beyond. 

Life Stage Typology: Women entrepreneurs are stratified by their entrepreneurial journey's phase, 

encompassing early-stage, established, and serial entrepreneurs. 

These typologies and categories furnish a framework for comprehending the spectrum of women 

entrepreneurs, encapsulating their distinctive motivations, experiences, and hurdles. By segmenting 

women entrepreneurs, it becomes feasible to discern the precise requirements and obstacles 

encountered by various subsets, facilitating the development of tailored support systems and 

interventions to bolster their success. 


